CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 7/8
Course Title:  Career Exploration
CBEDS: 4650
 School:________________
	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:
· Understand the workplace (functions of economy, influences that societal, economic, and technological changes have on employment trends and future training) [FAB 3.5]


· Develop self-awareness & decision making (goal setting, self-reflections, personality tests) [FAB 3.1]


· Research career exploration (sources of career info, details regarding occupations, transferable skills [FAB 3.2, FAB 3.5]


· Produce workplace skills necessary (team working, problem solving, presentation skills, innovation, soft skills) [FAB 5.0, FAB 9.0]


· Create a Career and Education Plan (identify education required for major areas of interest, salary potential) [FAB 3.2, FAB 3.3]


· Develop job preparation skills (job interview, job application) [FAB 2.2W (9-10) 2.5, FAB 2.2W11-12) 2.5, FAB 3.6]

	The instructional program provides individuals with exploratory experiences related to career opportunities in business at entry, technical and professional levels. These experiences explore careers in computer science and information processing, accounting and finance, business management, marketing and entrepreneurship. The program provides information about employment and the education requirements for various business occupations, interest and aptitude assessment, and career educational planning. The program also provides exploration in the following areas: business and consumer concepts, business computations, computer literacy, economic concepts, and scientific and technological developments.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing & Sales
Career Pathway: E-Commerce   Grade Level: 10
Course Title:  Computer Applications
CBEDS: 2450
School:______________________________
	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:
· Demonstrate word processing skills to prepare documents. [FAB 2.5]

· Demonstrate presentation software skills to prepare visual support for presentations [FAB 2.4LS (11-12) 2.4]

· Apply spreadsheet skills to expedite mathematical calculations and to create financial documents [FAB 10.4]

· Use technical skills to produce publishable materials [FAB 4.2]

· Employ web search skills to obtain information [FAB 4.4]

· Use email functions to expedite work [FAB 2.5]

· Demonstrate effective work habits both individually on a team [FAB 9.1, FAB 9.3]



	This introductory course in computers is designed to acquaint the students with techniques for using computers. Students learn key entry skills in order to use simple word processors, spreadsheets, and presentation software.

Students use the internet, where they learn to become proficient using search engines, e-mail, and a variety of educational resources on the internet.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce 
Grade Level: 9

Course Title:  Introduction to Business
CBEDS: 4602
School:__________________________
	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:
· Demonstrate how business plays a role in providing the goods, services, jobs and benefits that society requires, including the consideration of ethics, social responsibility, and diversity. [FAB 7.0, FAB 8.2, FAB 8.3]

· Differentiate the relationship between business and the social, physical, and political environment, including the role of government in business and the economy [FAB 8.4]

· Analyze the forms of a business organization and explain their advantages and disadvantages [FAB A3.1]

· Evaluate the interconnections between business and economics, such as global economy and advances in technology [FAB 1.3, Econ 12.1.5]

· Distinguish the primary internal functions of a business such as marketing, production and operations, human resources, accounting, finance, budgeting, and management and construct a business plan [MSS B2.0]

· Read, analyze, and discuss articles and periodicals dealing with business and economic topics [FAB 2.1, R(9-10) 2.1]

· Apply analytical, interpersonal, and communication skills through case study and group and individual projects [FAB 4.0]

· Prepare a personal financial plan [MSS B2.0]

· Demonstrate how to market and promote a product or service [MSS 10.3]

· Demonstrate the ability to utilize computer skills to enhance effective business communications and presentations [FAB 4.2, FAB 4.4, FAB 4.5]

· Understand the components of a business plan [MSS B2.0]


	Introduction to Business examines the basic concepts of business and the application of economic principles to the operation of a business. The course explores economic systems, global markets, ethics, entrepreneurship, management, human resources, marketing, accounting, finance, securities markets, money supply, the impact of information technology on business, and personal financial planning.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 11
Course Title:  Economics of Business Ownership
CBEDS: 4121
School:__________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:
· Describe the characteristics of a successful entrepreneur and define the types of business ownership [MSS B1.1, B1.2]

· Demonstrate the fundamental skills required to operate a small business [MSS B1.3]

· Understand and identify the various channels of distribution [MSS B1.6]

· Know the 4 P’s of marketing [MSS B1.5, B1.6]

· Understand how products and services are created, developed , maintained and adjusted in response to market fluctuations [MSS B4.3]

· Develop a business plan, including effective marketing strategies [MSS B2.1, B2.2 B2.3, B2.4, B2.5, B4.4]

· Determine various promotional strategies and selling techniques [MSS B4.1, B4.2]
· Demonstrate the understanding of basic accounting principles required for running a small business [MSS B1.3]

· Comprehend the elements of human resource management [MSS B1.7]

· Analyze the risk management principles associated with owning a small business [MSS B1.4]

· Evaluate the use of technology in a small business to gain a competitive advantage [MSS B3.1, B3.2, B3.3]
· Learn micro economic concepts as related to small business ownership [MSS B5.1, B5.2, B5.3, B5.4, B5.5, B5.6]

	Economics of Business Ownership is an in-depth study of small business ownership. Job security, longevity and advancement with one company are no longer guaranteed for employees. Competition and the global economy have opened the door for many new businesses and entrepreneurs are becoming increasingly vital to the economy. In this course students study business planning, management, marketing and basic financial concepts while learning how to organize and operate a small business. Students will acquire skills and learn strategies to establish and operate a small business. This skill set is transferable for employment in today's growth industries and professions of the future.



CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 12

Course Title:  Introduction to E-Commerce
CBEDS: 4198
School:______________________________
	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:
· Students examine the difference between traditional and retailing and selling via the internet. [MSS A1.1., A1.2., A1.3]
· Identify e-commerce models and their risks and advantages. [MSS A4.2, 5.4]
· Identify legal issues encounter in e-commerce. [MSS A2.2, A4.2]
· Explain why economic issues affect e-commerce. [MSS A1.1, A1.2]
· Discuss revenue models and their importance to business; understand the components of a basic business plan [MSS A1.4, A.1.5, A3.1]
· Explain how transactions are completed on the internet. [MSS A4.3, A5.3]
· Discuss various aspects of WEB-Site development: Plan, Design, and develop a website. [MSS A1.5, A2.2, A2.3, A2.4, A2.5, A3.3, A3.5, A4.5,] 
· Learn to position a website in a search engine to reach customers and to use back-end management tools. [MSS A3.5, A4.4, A5.2, A5.5]
· Identify the four P’s of the marketing mix and the techniques and strategies used to sell and position products online. [MSS A3.1, A.3.2, A3.3, A5.1]
· Identify the channels of distribution for web base business. [MSS A1.6]

	In this course, students will develop an understanding of the functions, foundations and dynamics of e-commerce, as well as the legal, ethical and social responsibilities of this internet business. Students will prepare a web-based business plan and have an opportunity to develop decision-making skills necessary to produce and manage an e-commerce business.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 13, Semester 1
Course Title:  Starting an E-Business
TOPS: 509.7
School:__________________________
	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:

· Describe, analyze and evaluate several e-business models such as B2C (business to consumer) and B2B (business to business).


· Describe several ways to handle online monetary transactions.


· List hardware, software, and communications components necessary for a successful e-business.


· Utilize Internet marketing concepts.


· Discuss legal, ethical, social, and global issues.

	This course introduces students to the basics of electronic business and commerce. This course covers theory and practice of doing business over the Internet, strategies for business, marketing, customer service, electronic payment, supplier management, purchasing, and legal considerations.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 13, Semester 1
Course Title:  Introduction to Business Computing 
TOPS: 514
School:__________________________
	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:
· Discuss the evolution of computers in terms of a series of steps that meet the needs of society and its organizations for computational and data process capabilities.


· Describe and use information system terms and concepts.


· Identify the basic parts and functions of information systems. Identify the devices that comprise a computer system and describe the functions of each, and distinguish between hardware and software. 


· Describe the need for and functions of formal system development methodology covering both life cycle and information center approaches. 


· Compare structured programming and its underlying principles and methods.


· Describe and discuss the role and functions of systems software and applications software and distinguish the difference between them.


· Describe and discuss the principles of organization and management of a business computer information system department in a large business organization.


· Discuss the benefits and limitations of computer and information systems relating to business functions.


· Identify and discuss some issues faced by the business computer information system profession, including the topics of security and privacy of data resources.


· Describe business use of the Internet.

	This course provides an overview of computer information systems and introduces computer hardware, software, procedures, systems analysis and design, business applications software and their integration and application

in business and other segments of society.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 13, Semester 2
Course Title:  Small Business Start Up
TOPS: 509.7
School:______________________________
	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:

· Explain the economic environment in which small businesses must operate


· Describe how to plan, develop and market products or services discuss financial institutions and accounting systems

· Evaluate the legal aspects of business operations 


· Explain the management of small business operations

	This course offers methods of research and planning to start a small business and is recommended for persons who want to explore the opportunities and requirements of creating and managing their own business enterprise.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 13, Semester 2
Course Title:  Internet Marketing
TOPS: 509.7
School:______________________________
	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:

· Describe Internet marketing

· Evaluate Internet marketing strategies

· Identify Internet marketing techniques


· Apply marketing functions to the Internet environment

	This course introduces students to Internet marketing techniques and examines how advanced technologies affect marketing functions. Consideration is given to the development of an organization's marketing strategies in this dynamic environment.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 14, Semester 1
Course Title:  Business and Society
TOPS: 599
School:________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:

· Examine and discuss the environment in relation to society

· Analyze and assess ethics and social responsibility in business and society


· Discuss and evaluate issues of discrimination in the workplace

· Discuss and evaluate the global marketplace and the influence of government in the market environment


· Identify societal problems and challenges that emerge as a result of business activity


· Evaluate the impact of technology on business society

	This course examines business and its impact on society and society’s influence on business. There is a critical and comparative examination of business ethics, business and government in a global society, managing environmental issues and societal challenges and benefits of business activity. Regardless of a student’s major, in these changing times, each student needs to be able to critically analyze the significance of business within society and the workplace.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 14, Semester 1
Course Title:  Building Business Websites
TOPS: 509.7
School:________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:

· Define the Internet and the World Wide Web


· Describe a home page and different types of business Web sites


· Describe the various tools for creating Web pages and Web sites


· Define and describe in detail the business Web site development life cycle


· Understand how to use basic design principles to create successful Web pages and Web sites


· Specific attributes for writing effective Web content


· Recognize the characteristics of easily read Web pages


· Recognize that some visitors to Web sites have special needs


· Discuss methods to organize information on Web pages effectively


· Describe the resources needed to create a Web site


· Discuss the benefits of interactive Web pages 


· Build business Web sites


· Discuss how to market business Web sites

	This course is an introduction to planning, creating and managing business Web sites. The student will learn about the Web site development lifecycle. Students will also

learn how to create Web sites, add graphic features to Web pages, create tables and frames, work with HTML forms, and publish and maintain Web sites. Sound, application (HTML) documents and structure will be explored. Students will develop their own business Web pages and present them to the class. Basic experience with the Windows operating system is assumed.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 14, Semester 2
Course Title:  Business Law
TOPS: 501
School:________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:

· Explain the American law and legal system


· Discuss the legal environment in which businesses must operate


· Explain legal institutions and court systems

· Discuss dispute resolution and legal consequences


· Describe the legal aspects of business operations

	This course provides an introduction to the laws in the United States with an emphasis on matters relating to the conduct of business and commerce. Specific topics covered include an overview of law making, governmental regulation, dispute resolution, courts and the court system, court cases and procedures, agency relationships, business styles and contracts.


CTE PROGRAM OF STUDY – E-COMMERCE
Industry Sector: Marketing Sales & Service
Career Pathway: E-Commerce   Grade Level: 14, Semester 2
Course Title:  Global Business
TOPS: 508
School:________________________________

	Critical Course Competencies/Skills/Concepts
	Course Description

	Upon completion of the course the student should be able to:

· Analyze international trade data and identify major trading groups (of countries), their predominant trading partners, their economic status (industrialized, less developed, etc.), and categories of products traded (raw materials, manufactured goods and services)


· Distinguish international investment from international trade and describe the role of each in the field of international business


· Compare and contrast various forms of business organization for international investment (joint venture, foreign subsidiary, franchise, etc)

· Name major international organizations (such as World Bank, United Nations, etc.) and describe the role of each in international business


· Analyze the international currency exchange including major money markets, spot and forward rates, fixed and floating exchange rates, and the role of the International Money Fund


· Analyze the effects of financial forces such as balance of payments, inflation rates, savings rates, interest rates, and tariffs on international business practices


· Give examples of cultural differences that affect how business is conducted in foreign countries including blunders of business and social etiquette

· Describe country risk and the legal and political forces that contribute to it

· Evaluate the effects of labor forces, competitive forces, and economic forces on the international competitiveness of a country

· Describe how to analyze a potential international market by screening for need, financial, political, legal, socio-cultural and competitive forces

· Name sources of data for country-specific information needed for market analysis
· Describe how to locate foreign suppliers for goods to be imported


· Describe channels of distribution for exports including foreign distributors and agents


· Identify documents required for exporting and importing, including commercial documents, banking documents, and transportation documents

	This course provides a comprehensive overview of global business including international management, finance, law, global strategy and marketing.
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